
A Night at the Mansion
An Italian-American themed celebration of community and Civic Works

October 17, 2026 | Clifton Mansion | Baltimore, MD

Join us for a festive evening celebrating community and the Italian influence— featuring food, drinks and 
live entertainment in support of Civic Works. Your sponsorship creates a lasting impact on Baltimore.

Civic Works has strengthened communities and provided job training, education and service opportunities 
in Baltimore since 1993. Our headquarters, the historic Clifton Mansion, is a notable local example of

Italianate design – a mid-1800’s architecture style popular in Baltimore.

  

Connect Baltimore residents with jobs.  This year 150 Baltimore residents will
attend classes at Civic Works, earn certifications, and be placed in full-time jobs.

Benefits include:

•	 10 VIP tickets with premium seating and hosted experience
•	 Naming recognition: Italian Night Under the Stars presented by [Sponsor Name]
•	 Top-tier logo placement on all event marketing (digital + print)
•	 Prominent branding on main event signage, stage backdrop, and entrance
•	 Full-page premium ad on inside cover of event program
•	 Verbal recognition as Presenting Sponsor during opening and closing remarks
•	 Recognition at a graduation event for job trainees
•	 Logo and sponsor spotlight on event webpage and dedicated social media feature
•	 Option to underwrite a major event element (tent, main stage, live entertainment, or 

beverage experience) with on-site recognition
•	 Opportunity to include branded materials or promotional item in guest gift bags
•	 Sponsorship of Civic Works’ Ricky Myers and MLK Days of Service at the Commu-

nity Champion level

Il Mecenate (The Patron) — $25,000 



Sponsorship Opportunities

  

Make Baltimore area homes safer, more affordable and energy efficient. This year
200 older adult families will receive home safety repairs and be connected to
services they need to age in place, and 500 families will receive home energy
efficiency improvements.

Benefits include:

•	 8 tickets to the event
•	 Prominent logo placement on event signage and marketing materials
•	 Full-page ad near the front or in the inside back cover of the event program
•	 Verbal recognition during the event
•	 Recognition in a mailing to older adult home repair clients.
•	 Logo placement on event website and sponsor recognition emails
•	 Recognition signage at a featured area (bar, food vendor zone, or entertainment area)
•	 Social media recognition before and after the event
•	 Sponsorship of either Civic Works’ Ricky Myers Day of Service or MLK Day of      

Service at the Service Partner level

La Dolce Vita (The Sweet Life) — $15,000 

  

Distribute healthy food to Baltimore families and make communities greener.
This year Civic Works will deliver local produce to more than 1,500 people, plant 500 
trees, transform 7 vacant lots into community gardens and clean 26
communities.

Benefits include:

•	 6 tickets to the event
•	 Logo placement on event signage and marketing materials
•	 Half-page ad in event program
•	 Recognition from the stage during sponsor acknowledgments
•	 Recognition at a ribbon cutting for a community garden
•	 Logo listing on event webpage
•	 Social media recognition
•	 Sponsorship of either Civic Works’ Ricky Myers Day of Service or MLK Day of      

Service at the Community Advocate level

Il Sapore (The Flavor) — $10,000



Sponsorship Opportunities

  

Support communities. 160 AmeriCorps members and 800 volunteers will join Civic
Works this year to make a difference in their communities.

Benefits include:

•	 2 tickets to the event
•	 Name listing in event program
•	 Recognition on event webpage and select marketing materials

Amici della Comunità (Friends of the Community) — $2,500

  

Help Baltimore students achieve. This year 100 high school students at REACH!
Partnership School will graduate, earn career certifications and be encouraged to enroll 
in college.

Benefits include:

•	 4 tickets to the event
•	 Name or logo listing on event signage
•	 Half-page ad in event program
•	 Recognition on event webpage and social media

La Tradizione (The Tradition) — $5,000



Underwriting Opportunities

  

Major Experience Underwriting

•	 Main Event Tent Sponsor — $15,000
•	 Stage & Sound Sponsor — $6,000
•	 Lighting & Ambiance Sponsor — $5,000

  

Food, Beverage & Entertainment

•	 Wine Experience Sponsor — $5,000
•	 Signature Cocktail Sponsor — $3,500
•	 Live Music / Performer Sponsor — $4,000
•	 Dessert Experience Sponsor — $3,000

  

Guest Experience & Materials

•	 Printed Program Sponsor — $2,500
•	 Raffle & Auction Sponsor — $2,500
•	 Photo Area / Step-and-Repeat Sponsor — $2,500
•	 Guest Gift Bag Sponsor — $2,500

All underwriters receive:
	    On-site signage recognition
	    All benefits of the corresponding sponsorship level

In-kind contributions will be recognized at an equivalent sponsorship level based on fair market 


